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As part of the University Training Research Project (PRFU) entitled:
 Digital Spaces, Environmental Citizenship, and Sustainable Development, and 

within the framework of the Algerian-Tunisian International Cooperation Project entitled :
Digital transitions and sustainable development

Organizes on the occasion of World Tourism Day

 The First International Conference on :

International

Conference

Algerian

Tunisian

The Role of Digital Technologies in Promoting Cultural Heritage
and Fostering Tourism Development

Onsite and Online

The Role of Digital Technologies in Promoting Cultural Heritage
and Fostering Tourism Development

Dates: September 29th / 30th, 2024 Dates: September 29th / 30th, 2024 

*President of the International Conference: Dr. Boukhenoune Miloud
The President of the Research Group: Semiotics, Intercultural Communication, and New Media

*Honorary President of the International Conference: Pr. Abdelmalek Amine
Director of the University of Oran 1 Ahmed Ben Bella
Director of SIGMA laboratory : Dr. Ibtissem Rais Ali

President of the Scientific Commitee : Dr. Ibtissem Rais Ali
President of the Organizing Commitee : Ghomchi Zohra

The International Conference in collaboration and coordination with
Language and Natural Language Processing Laboratory - University of Sfax, Tunisia 

Higher Institute of Information and Multimedia - Sfax, Tunisia 
Ahmed Zabana National Museum - Oran, Algeria   

Chamber of Traditional Industry and Crafts - Oran, Algeria 
National Center for Earthen Cultural Heritage in Timimoune, Algeria 
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Introduction:
 
There is no doubt that tourism is no longer just the leisure activity primarily focused on eating, 
drinking, and sightseeing. Rather, tourism, especially with the advancement of information 
technology, has become a vital player in activating service activities and is one of the 
fastest-growing sectors in many countries worldwide.
It is now widely classified by many development experts as a leading industry globally, being 
one of the most effective tools in economic development, and even sustainable development. 
This is due to its significant foreign currency earnings, job creation, and the enhancement of 
various types, locations, and epochs of tourist attractions.
Many academic, applied research, and international Conferences have directly or indirectly 
contributed to shaping national and international perspectives, especially by linking the 
economic dimension with vital cultural and social aspects. This has been achieved by activating 
projects to protect inherited ecological life and highlighting the values, customs, traditions, and 
authentic and innovative traditional industries unique to each tourist region. This is especially 
done through the integration of modern technologies relevant to advertising and strategic 
marketing in sustainable tourism, hospitality, and tourism services and guidance, whether at the 
local or international level.
In this cultural and civilizational context, cultural tourism, especially international tourism in 
the era of media globalization, has become one of the main challenges between different 
countries with tourist attractions on one hand, and various economic stakeholders on the other. 
This necessitates such countries to open up economically to local and foreign private 
investment through authentic and creative geostrategic partnerships. On the other hand, it 
would not be an exaggeration to say that despite the growing importance of the tourism sector 
in many countries worldwide, it has not yet reached a level in our country at least that ensures 
the achievement of the outlined goals by the Ministry of Tourism in the medium or long term. 
Many researchers, specialized consultants, and investors believe that its achievements are still 
insufficient when compared to a number of sister countries. This is despite Algeria's possession 
of archaeological sites, natural and cultural tourist attractions, traditional crafts, a coastal strip 
extending over a distance of twelve hundred kilometers, and climatic diversity throughout the 
year.In fact, these approaches have led us to crystallize a problem whose characteristics can be 
summarized as follows: How do digital technologies contribute to the promotion of cultural 
heritage and the development of tourism? And what are the main future challenges in the era of 
intelligence?
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Objectives and Benefits of the International Conference :
 
- Raising awareness about the importance of keeping pace with digital technologies used in 
promoting cultural heritage and fostering tourism development.
- Presenting some of the most prominent experiences and expertise of academics and specialists 
in the field of cultural heritage and tourism and benefiting from them.
- Monitoring the most important smart applications and virtual tourism experiences through the 
Conference.
- Emphasizing the importance of cultural heritage and tourism in preserving national memory.

Main Axes of the International Conference : 
First Axis: Digital Technologies, Cultural Heritage, and Tourism Development: An 
Epistemic Approach
1-1 – Cultural Tourism and Touristic Culture
-2-1 Digital Technologies and Tourism

Second Axis: Smart Applications and Virtual Tourism Experience
1-2 – Digital Marketing for Tourist Destinations
-2-2 Virtual Tourism Enhanced by Artificial Intelligence Technologies
-3-2 Digital Assistance for Tourist Experiences

Third Axis: Digital Upgrading of Tourism Services
-1-3 Digitization of Tourist Reception Structures
-2-3 Transition from Traditional Tourism Services to Digital Tourism Services

Fourth Axis: Cultural Heritage and Preservation of National Memory
-1-4 Documentation of Material and Intangible Cultural Heritage
-2-4 Models of Global Experiences in the Preservation and Protection of Cultural Heritage
-3-4 Emerging Institutions in the Tourism Sector and Promotion of Cultural Heritage

Fifth Axis: Digital Technologies and Tourism Development
-1-5 Digital Technologies and Tourism Investment Projects
-2-5 Digital Technologies and Marketing of Traditional Industries and Crafts
-3-5 Digital Technologies and Media Centers and Tourism Guidance
-4-5 Tourism Development and Enhancement of the Local Economy and Improvement of 
Quality of Life
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Conditions and Rules for Participation in the International Conference :

- The submitted paper must be within one of the axes of the international Conference.
- The research must be original and not previously published, and not derived from a research 
submitted for an academic degree or presented at an occasion or scientific event, regardless of 
its nature.
- Research papers should be submitted in Arabic, English, and French (up to 15 pages), with 
each article accompanied by two abstracts (up to 200 words), with keywords. The first abstract 
should be in the language of the article, and the second one must be in English if the language 
of the article is not English.
- The researcher may contribute in various formats, such as publishing a theoretical or applied 
scientific article, or contributing by reviewing and commenting on studies and research 
published on one of the axes of the Conference.
- Individual and joint contributions are accepted.

Writing rules:
In Arabic: Font: 
Simplified Arabic / Size: 15 / Titles (Main: Bold 16 - Subtitles: Bold 12)
In English: Font: Comic Sans MS / Size: 12 / Titles: (Main: Bold 14 - Subtitles: Bold 12)
Line spacing: 1.15
Uniform alignment of lines at the end of the paragraph
Indentation: 1 cm automatically, not manually
Indentation in Arabic: Same font as the text / Font size: 12 / Line spacing in indentation: 1 cm
Indentation in English: Same font as the text / Font size: 10 / Line spacing in indentation: 1 cm
Page margins: 2.5 cm on the right, and 2 cm on the other sides

Important Dates to Respect:
- July 15,           : Announcement of the Conference
- August 20,           : Reception of complete submissions
- September        2024 : Announcement of accepted submissions for the international conference
- September 15,          : Announcement of the program for the international conference
- September 29/30,          : Dates of the international conference
Complete submissions should be sent to the following email address:
Heritourconf2024@gmail.com 

2024
2024
05,

2024
2024

Participation Fees onsite :
- For Students : 3000 dz
- For Professors : 5000 dz
- Foreign Researchers : 100 eur

Participation Fees online :
- For Students : 2000 dz
- For Professors : 3000 dz
- Foreign Researchers : 50 eur


